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Boozt Care-For Strategy
Boozt’s vision is to use our local Nordic position and our technology 
platforms to make sustainable choices easy for our customers and our 
partners. 

Our Care-For strategy is our roadmap to becoming the leading responsible 
e-commerce company in the Nordics, using our business as a catalyst 
for change. Boozt's efforts are focused on four dimensions Environment, 
Employees, Community and Governance, further divided into twelve goals. 
Each goal includes relevant targets to take responsibility for our direct 
and indirect impact on the value chain while empowering people to act 
consciously. 

Sustainability at Boozt
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Sustainability at Boozt

Boozt Made With Care shop
Created in May 2021, our Made With Care shop 
combines all products that meet Boozt Made With Care 
Criteria (the present document) and/or are made by 
B-Corp brands. 

At Boozt, it is crucial that this shop represents a systemic 
change in manufacturing patterns that challenges 
current practices in the hope to limit the socio-
environmental impact of manufacturing. Therefore, to 
ensure a reliable, and transparent assortment we rely on 
globally recognized third-party certifications, as well as 
extensive data collection. 
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Home & Accessories Criteria Overview

We accept home and accessories in the Made With Care 
shop when: 

Products are made of ≥50% certified material 
including recycled or organic certifications, among 
others.

(More details in 2. Environmental criteria)

We accept home and accessories in the Made With Care 
shop  in the Made With Care shop when their Tier 1¹  
manufacturing is:

In low-risk countries.

In risk countries with third-party social audits.

(More details in 3. Social criteria)

To be featured in the Boozt Made With Care shop, a product needs to prove that its environmental and social impacts are closely monitored.  
All environmental and social claims need to be backed up by third party certifications. 

¹ Tier 1: Cut/Sew/Manufacturing
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Environmental Criteria
Why are we requesting this data?
Raw material extraction accounts for an important share of the environmental impact of a 
garment. Therefore, choosing better alternatives to conventional materials, such as virgin 
materials, plays a central role in reducing the environmental impacts of home & accessories 
products.

At the same time, we would like to discourage blends, as most blends are hard to recycle, 
and will therefore have a greater impact in the end user phase, even if compliant with the 
below criteria. 

What is the criteria based upon?
Products made from at least 50% material composition from more responsible origins 
(certified, recycled or sourced responsibly) will be eligible for the Made With Care shop. 		
	

GLASS TEXTILES 
(Leather, Wool,  

Cotton, Linen, etc.)

NON-METALLIC 
MINERALS

( (Porcelain, Ceramics, 
Stoneware, Earthenware, 

Marble, etc.)

METALLIC  
MINERALS

(Tin, Iron, Copper, 
Aluminium, Cast Iron,  
Chromium, Stainless 
Steel, Brass, Titan, 

Silver… etc.)

CELLULOSIC 
MATERIALS
(Oak, Walnut,  
Acacia, Teak)

MAN-MADE 
MATERIALS

(Synthetics Polymers, 
plastics, silicone) 
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Social Criteria
Why are we requesting this data?
It is important for us to ensure that garment makers 
throughout the supply chain have the following rights 
and treatments (this list contains the core labour 
rights, identified in amfori BSCI Code of Conduct, 
drawing on ILO, UN and OECD standards):

	• Occupational health and safety (OHS)
	• Special Protection for young workers
	• No bonded labor
	• Ethical business behavior
	• No Discrimination
	• Decent working hours
	• No Child labour
	• No precarious employment 

What is the criteria 
based upon?
The social requirements focus 
on the risk classification of 
the manufacturing country, 
whether it is considered a 
risk or low risk country, as per 
amfori BSCI “Countries Risk 
Classification 2022”. 

MANUFACTURING 
COUNTRY

RISK LOW RISK

AUDIT NEEDED NO AUDIT NEEDED

Amfori BSCI

Fairstone

Fairtrade - Gold

SA8000

SMETA

https://resources.booztcdn.com/1698222664-amfori_26.11_CountryRiskClassification2022_0.pdf
https://resources.booztcdn.com/1698222664-amfori_26.11_CountryRiskClassification2022_0.pdf
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Contact
At Boozt, we believe in the power of collaboration to bring out meaningful change  

towards better production and consumption practices.  

We, therefore, invite you to shape Boozt Made With Care criteria by sharing your  
knowledge and expertise, as well as certifications or materials not mentioned  

in the document to strive together for a better future, industry-wide. 

For more detailed information on Boozt Home & Accessories Criteria,  
please check the full report.

For further information, and/or feedback, please contact  
madewithcare@boozt.com.

mailto:madewithcare@boozt.com
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LINK TO BEAUTY CRITERIA (REPORT) LINK TO HOME & ACCESSORIES 
CRITERIA (REPORT)

LINK TO TEXTILE, FOOTWEAR AND 
LEATHER GOODS CRITERIA (REPORT)

For more detailed information on Boozt Made With Care Criteria - 2023,  
please check the full reports for all product categories. 

https://resources.booztcdn.com/1698323756-MA-4654-Boozt-Beauty-report.pdf
https://resources.booztcdn.com/1698323783-MA-4656-Boozt-Home-Accessories-report.pdf
https://resources.booztcdn.com/1698323783-MA-4656-Boozt-Home-Accessories-report.pdf
https://resources.booztcdn.com/1698323723-MA-4652-Boozt-TFLG-report.pdf
https://resources.booztcdn.com/1698323723-MA-4652-Boozt-TFLG-report.pdf
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